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Introduction

The main reason people don't leave a
bequest is they aren't asked.
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This discussion will focus on:

* Planning
* Messaging
* Tactics
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Let’s Go!

Giving USA 2020 Annual Report:
Americans gave a record $449.64 billion.

Bequest receipts were 10% or $43.21 billion.

What is your plan? e @

i
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Create a Plan

The basic component parts:
1. Establish and Articulate Objectives
2. Define the Strategy

3. Execute the Tactics

4. Report, Analyze, and Revise
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Factors to Consider

* How much can you afford to spend
each fiscal year? [Budget]

* Your target donors
* Marketing schedule 2

» Be consistent

Bequest Marketing Ever
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Constant Cultivation

Follow your plan

hould Do
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Life Events Dictate Giving

* the birth of a child or grandchild
* the sale of a business

* retirement

« death of a spouse

* etc.

Impossible to predict who will
experience a cash infusion or loss that

requires reallocation of assets. 4 ‘
=%

©2020 PG Calc Bequest Marketing

13

PG Calc | Your Partner In Planned Giving Success

Find Your Audience

¢ Planned gift donors

» Consistent annual fund donors
* No children and/or heirs

e Over 65

* Engaged board members

FLAG: Frequency of giving, Longevity of

giving to the organization, Age, Giving ©/‘

history.
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Donor Surveys

Allow donors to self-identify as prospects
and unrecognized legacy society members

ing Everyone Should Do
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Messaging

Branding and Imagery +
Educate and Awareness =

Credibility
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Messaging

* Benefits to the donor
* Self-satisfaction of giving
* Impact the gift

Less on the technical aspects.

Keep the messaging simple. [ededede i

Bequest Marketing Everyone Should Do
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See Russell James

Stay away from formal and technical terms:
“A gift from your will”

VS.

“Bequest.”

one Should Do
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Donor Stories

Stories and testimonials of like-minded
individuals supporting the organization into the
future and hearing them express the self-
satisfaction of giving is powerful.

Personal compelling narratives
establish creditability.

Bequest Mark;
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COoVID-19

Messaging is now a bit more complicated.

But we must keep marketing.
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Don’t Be Tone Deaf

Empathy

hould Do
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Overly Cautious

“We recognize that with the constantly changing COVID-
19 situation around the world, this is an unprecedented
time for everyone — a time that, for many, is filled with
uncertainty. Our hearts and thoughts go out to each and
every one of you.

Please know that we are here to help you when you are
ready to once again support our community.”

Bequest Marketing
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Permission

“This has been an uncertain time. We've been busy
sharing with others how to be smarter about their
giving due to the volatility.

It's opened up some new opportunities that we didn't
have before. If you're ever interested in learning more,
just let me know.”
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We Are Here...

“We know the priority right now is the health and well-
being of your family, friends and community. As we
adjust to the ways that the coronavirus has touched our
lives — upending the economy, the delivery of health
care, and how we educate our children — we want to
remind you that we are here to answer any questions,
and if the time is right, help you to reexamine your
financial future.

The questions are endless, and we'd like to help provide
some answers.”

one Should Do
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In Times Like These...

"We recognize this is an unprecedented time. A time

that, for many, is filled with uncertainty and fear. Our

hearts and thoughts go out to each and every one of
you.

Yet in times like these, we believe it is still important to
provide you with helpful information about how you
can help ensure our work continues in the future.”

Bequest Mark;
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Share Life in a Pandemic

If you are in a health-related field...

Don't shy away from showing donors what
your organization is dealing with, has
achieved, or will encounter in the future.
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Tactics

Some examples...
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Existing Assets

» Checkboxes on reply envelopes

* Annual report

* Newsletters

» Facebook page

¢ Letterhead and business card

« Internal telephone callers " e

e Board ’

Bequest Marketing
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Magazine Ad

What
e
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Direct Mail

Constant cultivation is a key.

* Your older donors will respond on an
emotional level.

* Younger donors will respond because this is
something different.

* Must be tailored to your mission.

Bequest Marketing
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Self-Mailer

TELL ME MCRE
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A GIFT THAT
PAYS YOU BACK
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Summit Trust
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Bequest Marketin
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Digital Outreach

Quickest and most cost-effective way of
conveying your bequest giving message.

* Not always the most effective.

Email should be well-written, personal, and a
benefit to your donors.

Builds relationships faster. ED
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Website

Bequest Marketing
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PHILANTHROPY IN
PERSPECTIVE

p——

Create Your
Legacy
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Recognition Society

It ensures that planned giving donors are thanked,
recognized, and stewarded.

« Strengthens the relationship your donors.
* Identify donors who have made an intention.

* Recognizing gifts will inspire others in your community
to follow their leadership.
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Bequest Marketing Is Not Complicated

* Be persistent and consistent in your communication.
 Be sensitive to changes in a donor's life circumstances.
¢ Just don't stop marketing.

* Be proactive.

* Remember, patience is a virtue.
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Questions?

47
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Still Have a Question?

Contact:  Andrew Palmer

Email: apalmer@pgcalc.com
Phone:  888-497-4970
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