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“How do you know that
your marketing really works?”

Discuss the big picture metrics that will change
the perception of your marketing

Discuss the specific performance metrics that
can help your bottom line
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Planned Giving Marketing

An Educated Donor is our Best Donor.
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Find Your Return On Investment

Your marketing plan is an investment.

Measure, monitor end
compare your marketlng

to other
nvestments.
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ROIl Is Your Friend

WHY DO YOU GET THAT
LOOK EVERY TIME WE
ASK ABOUT THE ROI?
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A Simple Formula

ROI (%) = Net Program Benefits x 100
Program Costs
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A Revenue Center, Not A Cost Center

ROl is a “macro” look backward, but it can push
your program forward in the right direction.
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Setting Goals And Targets

My goals.
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Are Your Prospects Using Mobile?
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Legacy Giving
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What You Can Give

PLANNED GIVING

Why Give?

Create Your Legacy

How You Can Give

What You Can Give

PLANNED GIVING

For Advisors

Cantact Us
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 What will we measure?
 How will we measure it?
 When will we analyze it?

* When will we apply what we learned?

l(”]‘\‘l1|l}l



PG Calc

Focus On Improving Your Marketing
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Giving Today for Tomorrow dure 2015
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Performance Metrics: Emall

Open Rate: Tells you how many subscribers
opened your message.
(Not read or engaged)

Emails opened

Openrate =
Emails sent - bounces
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Performance Metrics: Emall

Click-through Rate: Tells you how many and
which links were clicked. (This measure does
show engagement.)

Clicks
Impressions

CTR =
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Performance Metrics: Emall

Bounce Rate: Tells you how many emails
never made it to your recipients inbox.

Two types: “Hard” and “Soft.”

¥

'RETURN TO
SENDER
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Performance Metrics: Emall

Device Statistics: Tells you what devices your
subscribers are using.
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Performance Metrics: Emall

Spam or Complaint Rate: Tells you how many
people mark your email as spam.

Spam Complaints

x100

Email Delivered
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Performance Metrics: Emall

Unsubscribe Rate: Tells you how many people
opt out of your list.

[unsubscrib_e>
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Events
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Performance Metrics: Events

Number of Attendees: Attendance Is
Important, but make sure it grows from year to
year.

I'm Attending!
g ER R
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Performance Metrics: Events

Amount Registered: It is essential to know
what sources brought the most registrations.
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Performance Metrics: Events

Survey Data: The feedback you receive is
essential to improve future events.

45%

aren't willing
to spend filling out @
more than feedbock

survey

feedback habits survey 2014
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Performance Metrics: Events

Social Mentions: It's a natural fit for
announcing, live reporting, and post-event
postings.

@birdnextome
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Social Media

Social MEdia
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Performance Metrics: Social Media

Facebook: Engagement and comments

Twitter: Retweets

LinkedIn: Comments, likes, and shares

Video Channels: Views
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Website

Do you know If your
planned giving
website I1s working
for you... or against
you!

snm@cards

user card




PG Calc

Performance Metrics: Website

BRIGHAM AND
1 WOM EN‘S HOSPITAL BWH Heme > Absut BWH > Giving to BWH

ff  ABOUT WAYSTOGNE FUNDS EVENTS CONTACT

GIFT PLANNING HOME

WHY GIVE?

CREATE YOUR LEGACY

LEGACY SOCIETY

HOW YOU CAN GIVE

WHAT YOU CAN GIVE

FOR ADVISORS

CONTACT Us
What do you want your legacy to be? With a planned gift, it can be the catalyst for life-giving

breakthroughs that will benefit generations for years to come.

At Brigham and Women's Hospital (BWH) and Brigham and Women's Faulkner Hospital (BWFH), we are
dedicated to delivering life-giving breakthroughs. We are inspired by our patients’ courage, our caregivers’
compassion, and our scientists’ curiosity—all fueled by our donors' generosity.
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Many planned gifts don't affect your existing A bequest is a gift provision in your will or
financial resources but have a significant impact on revocable living trust. All assets, including cash,
BWH and BWFH. Give to the institution you care so securities, real estate, and tangible personal
much about, while maintaining contrel and property, may be transferred to BWH or BWFH at
flexibility. This includes: the end of your life. Bequest are made as a:

+« Giving through your estate « Gift of a percentage of your estate

« Giving with tax benefits « Gift of a specific dollar amount or asset

« Giving while generating income « Gift from the balance of your estate

Learn How You Can Give > Learn About Beguests =

Bequest Language >

2 8 Our Office of Gift Planning» G Call 617-424-4326
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Performance Metrics: Website

Sessions: These are the number of visits to
your site

@ Sessions

600
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Performance Metrics: Website

New Sessions: These are the new visitors to
your site.

M Mew Visitor M Returning Visitor

% New Sessions

57.40%

M
|

Mew Visitor
4,298 Sessions [57.4%)
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Performance Metrics: Website

Traffic Sources: Shows you the channels that
are driving your traffic.

Organic Search

Referral

B Organic Search
M Direct

Direct ® Emal

Referral
B Social

Social
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Performance Metrics: Website

Bounce Rate: Shows you what percentage of
visitors leave your website without clicking
forward.

Bounce Rate

62.09%

W
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Performance Metrics: Website

Exit Pages: An “exit” Is when a user visits multiple
pages and then leaves your site.
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Performance Metrics: Website

Top Traffic Pages: Shows you most popular
content pages.

i f ¥ | 3,498 (B4.41%)
. I/designate L] 229 (4.22°%)
. 'how-you-can-give L 191 (3.52%)

. lwhat-you-can-give | 156 (2.87%)
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Performance Metrics: Website

Conversions. This shows the number of phone
calls, emails or submitted web forms.
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Direct Mail

The puroose of our
direct mall 1s to
build planned
giving awareness
and discover
existing oequest
intentions.

5om@card5

uger card
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Performance Metrics: Direct Malil

Response Rate: How many prospects do what
you've asked them to do in the mailer.

total responses
total mailers sent

X 100
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Performance Metrics: Direct Malil

= HIGHER RE$PON$E
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Performance Metrics: Direct Malil

Creatively
Consider
Your Legacy

Carnegie Mellon University
> To learn more about estate planning and creating a will,
visit giftplanning.cmu. edu/YourWill.

- \ Please contact:
(..Ell'llli_‘lﬁ:“_‘ Office of Gift Planning
:\ Ip] I.["i for personal assistance
Tex I vnomecriter at 412.268.5346
l' NIversl [} or askjoebull@andrew.cmu.edu.
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Performance Metrics: Direct Malil

Tell Me More

| would like information about
O How toinclude Caltech in my estate plan
O Partcipating in Caltech's life income program

For tools and sample language that make it easy
to give through your estate, please go to:

http://plannedgiving.caltech.edu/YourWill
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Performance Metrics: Direct Mail

About Caltec vs & Events Research & Education

A Gift By Will

A gift by will ar living trust, also known
as bequest, is one of the easiest gifts to
make, You can create |t in any dallar

Deen _ } amaunt, gift specific property ar
designate a parcantage of your estate.

But what if you dan't have ane?

Dion't warry, you are not alona. Mast

¥ i Amaricans don't have a will,

If you die withaut a will or living trust,

the laws of your state will decide how

your estate |5 divided up. Typically, this
maans your estate will be divided up amang your closest surviving family members according to a formula, and
nane of your estate will go te Caltech or any other charity. If youw wish to have a say in how your estata is
distributed, you must have a will. We encourage you to work with an axperienced attomay to create a will that

accomplishes your goals for your estate.

Waws yvou can define a charitable pift in your estate plan
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Performance Metrics: Direct Malil

Have you given to Caltach?

Please let us knaw if you have included Caltach in your estate plans. We would welcome tha opportunity ta

tharik you far your thoughtful gift

If you would like more infarmation abaut gifts by will ta Caltach or questions an giving through your estata

plan, pleasa fill out the form belaw:

First Namea *

|
Phone

|
Class Year

|

E Ernail Our Office ef Gift Planning » ﬂ Call (6
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Performance Metrics: Direct Malil

It’'s about response and building awareness.

total responses
total mailers sent

X 100
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Performance Metrics: Direct Malil

Constant Cultivation
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Conclusion

Establish your marketing and analytics goals
together and then collect your data.

Always make time to analyze results, modify
your strategy and tactics, and then use that

knowledge in your next effort.
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Questions?
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Still Have a Question?

Contact: Andrew Palmer,
Director of Marketing Services

E-mail: apalmer@pgcalc.com
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